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INTRODUCTION

Established in 1997, Webranking by Comprend The focus of this white paper will be on the

is Europe’s leading survey of corporate different sections of Webranking, their impor-
websites. It is the only global ranking that is tance for stakeholders, and how the ranked
based on stakeholder expectations. companies perform: all based on the input of

capital market professionals and jobseekers

We rank around 900 websites each year and
from our surveys.

measure how well they meet the expectations
of their key stakeholders. Webranking results
and data are presented in an online tool where
you can review your overall Webranking score,
see details about the criteria we measure,
benchmark against your peers, and much more.

We rank around 900 websites
each year and measure how well
they meet the expectations of
their key stakeholders


https://www.comprend.com/
https://www.comprend.com/

Compared to last year, the average score for all the ranked companies
has decreased. This is not because companies have stopped publishing
content, but rather due to increasing stakeholder demands and their
interest in a higher level of detail. Business models, R&D information,
and tax policies are some examples of areas where companies need to
try harder to keep up with stakeholder needs.

Furthermore, as we can see year after year, companies always a
struggle to ensure content is up to date. Content from last year, the
year before that, or even five years ago, is all the same in the eyes of
the stakeholder - it just won’t cut it.

¢ > = comprend?®

INTHIS SECTION
S The Webranking
methodology
Data collection
From surveys to criteria

6 The Companies
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Webranking by Comprend 2019-2020

THE WEBRANKING
METHODOLOGY

Each year, the process of ranking 900 corporate websites
against stakeholder needs starts with an information
gathering stage, when we collect feedback from web
managers and communications departments on the
challenges they foresee for the upcoming year. We then
move into a research phase, during which we survey
analysts, investors, journalists, and jobseekers from around
the world to find out what they want to see from a corpo-
rate website.

Data collection

In spring 2019 we conducted 3 surveys: Web Management,
Careers, and Capital Markets. The Web Management survey
received 137 responses from 15 countries and delved into
the challenges corporate teams are facing today. Respond-
ents primarily represented large and medium-sized listed
companies throughout Europe, and their roles ranged from
Heads of Communications or IR, to Web Managers and
Communications Specialists.

Respondents to Comprend’s Careers survey included 261
passive and active jobseekers, representing 2/ countries,
primarily from Europe. They ranged from young profes-
sionals to senior jobseekers. 46% of the survey participants
were aged 18-34 years old, followed by the 35-44 age
group, which represented 32% of respondents.

The Capital Market survey was our final survey, collecting
data from 214 respondents which included analysts, fund
managers, institutional investors, and business journal-

ists following various sectors and markets. Additionally, we
interviewed 1/ European respondents to learn more about
both jobseekers’ and analysts’ needs. The interviewees
came from Sweden, Finland, Germany, France, Austria, and
Denmark, and were asked to take part in both focus groups
and individual interviews.

After each survey was closed and analysed, our findings
were summarised in greater detail in three spotlight reports
which can be found here.

¢ > = comprend?

READ THE RESULTS FROM OUR 3
SURVEYS:

Web Management Report
Careers Report
Capital Markets Report


https://cpd.to/webmgmt19
https://cpd.to/careersreport19
https://cpd.to/capmarket19
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Webranking by Comprend 2019-2020

896 companies were

included in Webranking
2019-2020

From surveys to criteria

The questionnaire results are compiled into criteria,
which are in turn assigned a score. The more impor-
tance stakeholders place upon a criterion, the higher
the score. Points are weighted accordingly for each
criterion and rated on a scale from 1to 5 in order of
importance, where 5 is the most important and 1is
the least important.

The companies

How we select companies

The company selection is based on market capital-
isation. More specifically, the selection is based on
the STOXX All Europe list from the st of May 2019,
from which we pick the 500 largest companies to
rank. We call this list the Europe 500. In addition to
the Europe 500 list, we also rank the 100 largest
companies globally (Global 100), which is based on
STOXX Global. Depending on demand, we expand
the lists in certain countries (e.g. in the United
Kingdom, Sweden, Finland, Norway, and Denmark).
In these cases, we use STOXX as our base for defin-
ing the largest companies. We update the company

¢ > = comprend?®

lists throughout the summer to account for instances
where a company is involved in potential mergers or
delistings.

Changes from last year

This year’s edition of Wrebranking by Comprend
included exactly 896 companies. Most of them

were selected from the Europe 500 list. However, in
Austria, Italy, Denmark, Finland, Switzerland, Sweden,
and Norway, the lists were expanded with additional
companies due to the high demand for Webranking in
these countries.

As the nature of the stock markets can be volatile,
the lists in which companies are featured can change
from year to year due to variations in market cap. For
example, last year, the Global 100 list was topped by
three German companies: BASF, Daimler, and Bayer.
This year, however, their market cap wasn’t large
enough for them to be included in the Global 100 list.
All'in all, 61 companies were completely new to the
list, while 6 companies made a return in this year’s
ranking after being excluded previous year due to a
small market cap.


https://www.comprend.com/
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RESULTS

Without further ado, below are the average scores
(out of 100) for the largest lists that are included
as part of Webranking by Comprend:

EUROPE 500: 45.1
GLOBAL 100: 37.7

ALL COMPANIES: 42.5 IN THIS SECTION

8 Homepage
9 About us
11 Press

12 Reporting

13 Shareholder information
14 Investor Relations

15  Governance

16 Sustainability

17 Careers

18 Features & functionalities


https://www.comprend.com/
https://www.comprend.com/

Results < S comprend?

= - HOMEPAGE

WHAT IF paper

packaging is the
solution?

The homepage is often, though not necessarily always,
the first page which a visitor will see. As such, it should
display several key pieces of information and strive to
give an overall impression of the company’s activities.
This information should be easily accessible, preferably
through a simple click.

We challenge conventional packaging for a suslainable future

This is BillerudKorsnas

For example, the latest press releases (presented in
a well-structured manner) are highly important for
SERVER ISR stakeholders looking to quickly find price-sensitive

_ updates.
This year, the average homepage score was 5/%, which
Y - Medica & Hygione shows that, on the whole, ranked companies have
succeeded in including a good amount of key content
and using this to greet visitors on their corporate
websites.

....................................................... STOR‘ES e e e S e e e e e
Out of the 896 ranked companies, 6/ have received
= a full score for their homepage. Companies such as
| Eni, Wartsila, Generali, Skanska, Heineken, Husgvarna,
Campari Group, Michelin, and BHP managed to check

BillerudKorsnas greets
visitors with an immediate
and clear overview of the

® S

e ¥ —

most wanted information o e il = . .
whilst still leaving room for Follow the progress Wilson's plastic-free tennis ball WHAT IF the future is in your all the boxes When lt came to fU|ﬁ|||ng Sta keh0|der
their corporate story. Follow the gigantic construction project, step by packaging hands? needs
step, from January 2017 to May 2019. More than Wilson Sporting Goods approached Al BillerudKorsnas we strive lo make a difference :
1,000 subcontractors have been involved in » BillerudKorsnis with a challenge: Design an for people and the planet. But we can't make it on
environmentally-friendly container to match their our own. *

innovative new ball »

PRESS RELEASE * 15 JAN 2020 EVENT - 29 Q3 2019
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Results

Nestlé’s About us section is
full of useful information,
presented in a way that

is easy to navigate and
understand.

Nestlé is...

the warld's largest food and beverage comparn

Qur purpose

1g fram global lcons to local favorites, and

0000

Emhancing quality of life and contributing to a healthier future. Driven by our purpose we want to help shape a better warld and inspire people

to live healthier lives, This s how we contribute to society and ensure our leng-term Success.

Our ambitions

50 million

30 million

Zero

ABOUT US

The about us section should be easily accessible and
provide the visitor with comprehensive topline infor-
mation about your company. It’s likely to be one of the
most popular sections on your website, visited by both
the capital market audiences and jobseekers, so the
demand is high! This is where companies can tell their
story and capture the reader’s attention, be they a
potential investor, business journalist or jobseeker.

Besides the company story, explanations on how
and where the company creates value are also highly
sought after by stakeholders. Such information can
help audiences unpack the investment potential of a
business.

The average score for this section was 43%, which
leaves a lot of room for improvement in how the
world’s largest companies are presenting their gener-
al information to visitors. As this is traditionally one
of the most viewed sections, companies should be
putting their best foot forward by providing plenty

of content on a range of topics, from their business
model to their corporate history.

comprend?
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Results

The following companies have top-performing
About us sections when it comes to fulfilling
stakeholder needs:

RANK COMPANY LISTS FULFILMENT
1 Amplifon taly 99,3%
2 Vinci France, Europe 500 98.7%

98.7%

3 Swedish Match Sweden, Europe 500

comprend?
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PRESS

A press section should cater to journalists and stake- is the pinnacle of the press section, so making sure it
holders looking to keep up to date with a compa- is filled with functions that facilitate findability is an
ny. Having this be an easy to find and user-friendly essential part of serving your stakeholders.

section promotes transparency and shows journalists

that your company is willing to work with them. In the
long run, this can help build long-lasting and trustwor-
thy relationships.

The ranked companies scored an average of 49%,
meaning that there is plenty of room to the bring
press sections up to a higher standard across the
globe. Working on making press release archives as
It is recommended to also share news and press extensive as possible would be a great starting point
releases through social media channels, as this for many companies. o
increases a company’s visibility and makes the work
easier for journalists.

Press Release Photo gallery Video gallery

@ Milano, 01/09/2020- 15:20
S p—

News Awards and acknewledgements Finaneial Calendar

Although the average score was slightly below 50%, A Q!,
two companies have managed to obtain a full score N Y

According to our surveys, the press release archive for their press section. T

Presentation 1H2019 Financial Results FAB Awards 2019

RANK COMPANY LISTS FULFILMENT

Italian *Puro Gusto” opens at | Behind & tender for

1 Swedish Match Sweden, Europe 500 100%

o Autogrill’s press section includes
2 Hera GI'OUP Ita |Y 100% all thg contF()ent that has been
requested by stakeholders, as
well as the functional options
to facilitate their search for

3 Autogrill Italy 99% information.

1
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Results

REPORTING

Financial presentations, especially those that include
targets and achievements, attract website visitors.
Online formats for financial reporting (annual and
interim) are also growing in importance, and compa-
nies must also aim to present operating and finan-
cial data as downloadable Excel files in order to keep
up with the demands of stakeholders. Keeping the
financial calendar updated is also recommended, as
website visitors are likely to looking for information
on upcoming events.

¢ > = comprend?®

Investors will always be interested in annual reports that many corporate websites host a good body

from listed companies, but the format the report
is presented in can always be adjusted to improve
readability and understanding. For example, inter-
active PDFs are a good middle ground if the step
towards a full online annual report seems too big.
Lifting content from the report directly on the
website can also greatly aid stakeholders.

The average score for all ranked companies was
52%. Whilst this is slightly above average, showing

RANK COMPANY

of archived material, there are nevertheless plenty
of ways to improve. Offering a variety of financial
reporting styles, as shown above by Wartsila, is a
great way to offer stakeholders thorough coverage
of the company’s latest results.

Out of the 896 ranked companies, only three of
them have managed to score 12 points or higher on
their reporting section:

LISTS FULFILMENT

1 Novozymes Denmark, Europe 500 93%
2 Hera Group Italy 93%
3 Snam Italy, Europe 500 92%

Wartsild’s result archive is a
veritable smorgasboard of
material. With a thorough historic
archive and a comprehensive
company overview, stakeholders
are bound to find what they’re
looking for.

12
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SHAREHOLDER RANK

INFORMATION

Presenting shareholder information in a

COMPANY LISTS

FULFILMENT

comprend?

comprehensive way lets companies develop
efficient two-way financial communications 2
with their stakeholders. Intuitive charts and

interactive tools, as well as a steady information

1 Snam Italy, Europe 500 100%
Eni Italy, Europe 500 100%
Terna Italy, Europe 500 100%

flow, help to facilitate this conversation. 3

By providing capital development and ownership
data, shareholder sections can also play a big
part in allowing stakeholders to understand how

Sampo’s share section
manages to include

a plethora of useful
information while also
keeping a light look and
feel.

companies react and adjust to changes in the SAMPO <= GROUP ABOUTUS GOVERNANCE INVESTORS MEDIA  RESPONSIBILITY Fl Q
market.
P

The shareholder section is one of the sections
that gives ranked companies the most trouble.
The average score was just 36% this year. A SHARE MONITOR
lot of the content that stakeholders look for
. . . . . . . ISIMN: FIOO02003305 (SAMPQ) - 15 Jan 2020 5:50 PM
is missing. Considering the importance of this
information not only to existing shareholders sl e B Ciiange iime R
but also to prospective investors, this is an area i bl A il o O R it
Wh|Ch maﬂy raﬂked Compan|es ShOU'd prlor|t|se Closing price Opening price 12 months high 12 months low No. of trades

. . . . . . €39.67 €39.67 €42.74 €34.45 4,949 pcs
when improving their financial communication.
In spite of the overall low average score, three Stock price performance and volume
companies managed to score full marks for this Choose fime oeriod.

period:

section. [15 Jan 2019 [ l [1; Jan 2020 [4 J l UPDATE GRAPH ]

| 1 year 3 years ‘ 5 years ‘ 2020 ‘

13
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Results

el REPSOL GLOBAL Engish ¥ | © selectwebsite ¥ | "™ ContactUs

. ABOUTUS REPSOL WORLDWIDE SUSTAINABILITY ~ ENERGY AND INNOVATION PRODUCTS AND SERVICES SHAREHOLDERS AND INVESTORS

Home > Shareholders and Investors
p— 2
e

Third Quarter Financial Results

Our Company reported its third quarter 2019 financial results.

See all the available information

Official notices

E 14 January 2020 CET
Repsol launches the Share Acquisition Plan 2020, approved by the Annual

General Shareholders’ Meeting held on May 11, 2018
PDF |0.2MB

Jan 2020

E 09 January 2020 CET 08:00 CET

Closing of a paid up capital increase of 38,647,825 euros and a payment in cash
to its shareholders of 107 million euros (Repsol Flexible Dividend Program)

PDF |05MB 4Q19 Trading Statement*

E 18 December 2019 CET *Week of January 20th.

Changes in the management team of the Company
POF |03MB

Seemore >

Share price information

Use this dynamic tool to see changes in Repsol's share price over time.

Repsol SA -0.08% 8,104,801
BME: REP - 21 January YTD Volume
15:55 CE}
13.86 21.06 MRD
Open Market Capitalization
13.92 6.14%
s clost 52W Change

PRESS ROOM

Satisfying the capital market’s never-ending hunger for
information is no small task. Repsol does a great job of
sharing this information without letting stakeholders get
lost in disorganised archives.

2 Client Area

CAREERS

Q

INVESTOR RELATIONS

The Investor Relations section of a corporate website
should facilitate clear financial communications
between a company and its financial audience in
order to ensure a fair valuation of its equity and debt
securities. It is important that the section contains
relevant and well-structured information.

Financial market audiences use the information
provided in the section to underpin investment
recommendations or to make informed estimates
about the future market value of the company’s
securities. Stakeholders generally prefer IR sections
that are filled with targets and statements about

RANK COMPANY

LISTS

A
v
|

the future - the more detailed, the better! Investor
Relations is historically the lowest-scoring section

in Webranking - the capital market always craves
more information than companies might be willing or
able to disclose. This year, ranked companies scored
an average of 25%, which reflects a clear gap in

the financial detail that stakeholders have come to
expect.

In this historically low-scoring section, one company
has managed to get full points for their IR content.

FULFILMENT

1 Eni Italy, Europe 500 100%
2 Sika Switzerland, Europe 500 99%
3 BASF Germany, Europe 500 96%

comprend?
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Results

GOVERNANCE

The primary goal of corporate governance is

to ensure the accountability and openness of a
company’s finances for the long-term benefit
of stakeholders. One way of doing this is to
share information on the nature of the relation-
ship between stakeholders and the board of
directors and management, as well as how this
relationship is exercised. When it comes to
governance, stakeholders are primarily interest-
ed in who runs the company and how they can
exercise their rights as shareholders.

On average, the score across the companies
ranked in 2019 was 43%. Clearly, the world’s
largest companies should focus on improving
their performance in this area if they are to set a
stronger benchmark for transparency and good
corporate citizenship.

RANK COMPANY

LISTS

FULFILMENT

comprend?

i Husqvarna Group

Corporate
governance

Create long-term value

Governance information should be more than just your board
of directors and Husqvarna understands this. The combination
between in-depth information and a modern design makes this a
stellar example of a Governance section.

1 Eni ltaly, Europe 500 99%
2 Hera Group Italy 7%
3 Nokian Tyres Finland, Europe 500 95%

15
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SUSTAINABILITY

As the stakeholder demand for transparent and
measurable information on corporate sustainabil-

ity work is increasing, so is the amount of regula-
tions one has to follow. Sustainability is an area which
is continuously evolving — in order to keep up with
stakeholder expectation and stricter legislation,
companies need to provide relevant and extensive
information on how they work with these metrics.

= #Terna LGN mAlENG f in W @ @ © & O

SPOTLIGHT

WATCHING BIRD MIGRATIONS OPEN INNOVATION FOR SUSTAINABILITY

> FiND GUT MORE

2018 SUSTAINABILITY REPORT

RESPONSIBILITY IS OUR ENER

*| 'new unneRcrouND
LINES

) % o . :
NEZT pNERGE!, - ey ¢ e PERFORMANCE AND REPORTING
G .
ot

NEWTALENT,

This can also help attract employees, as an increas-
ing amount of jobseekers rate sustainability initiatives
as an important factor for sorting through potential
employers.

With an average score of 40%, stakeholders are still
demanding more sustainability content from most
corporate websites. The importance of being a

RANK COMPANY

LISTS

comprend?

A
v
|

responsible corporate citizen has increased in recent
years, meaning that it’s high time for companies to
become more transparent.

One out of the 896 companies has managed to
get full points for their sustainability content, with a
couple of companies trailing not far behind.

FULFILMENT

1 Snam ltaly, Europe 500 100%
2 Eni Italy, Europe 500 7%
3 Telecom ltalia ltaly, Europe 500 97%

Stakeholders have been increasingly demanding
more and more data on corporate sustainability
- not only more transparency when it comes to
figures, targets, and achievements, but also that
companies should strive to give meaning to these
figures. Terna clearly and holistically links how
and why sustainability is important for them as a

CONNECTING TH AR U] [N SUSTAINABILITY INDICES business.
. e

16
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CAREERS

The Careers section needs to cater to a broad
spectrum of jobseekers, as many companies have
both junior and senior positions to fill. Letting

the voice of employees be heard on this page is

a good idea — according to jobseekers, informa-
tion on what working at the company is like is an
important criteria they consider. Furthermore,
including social media in the Careers section will
help companies reach out to a larger audience, as
well as attract the attention of young profession-
als and students. Alongside the general company
information or the About us section, this is where
jobseekers will try to get answers to most of their
questions.

Ranked companies scored an average of 42%,
meaning that there is plenty of content which
jobseekers would highly appreciate that isn’t
currently made available to them. Therefore, think
of this as an opportunity for companies to shine
above their competitors when it comes to attract-
ing talented candidates.

RANK

COMPANY LISTS

¢ > = comprend?

FULFILMENT

ES

At K Group, w

@+ / Careers

I ‘m Open: 164 vacancies

1 Pirelli Italy N%
2 Swisscom Switzerland, Europe 500 88%
3 Terna Italy, Europe 500 88%
Contacts | Suomeksi
i COMPANY v CUSTOMER v INVESTOR v MEDIA v CAREERS v Q

Kesko succeeds at the
balancing act of providing
answers to most of the
jobseekers’ questions
while still maintaining their
unique angle and story.

17
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I [T UK Customers  Aviva Investors @ clobal v A U S &
AVIVA i . ; F E T R E
.‘ About us Investors Newsroom Careers Social purpose 409.00 GBp 1 +0.05%’ Search Q F U N CTI NAL I TI ES
annual report Q
The speed with which websites and pages load is
Filter by Media type From To of great importance to both website visitors and
o [ o R - website providers, as a slow website can test visitors’
atience. Besides speed, websites should also meet
)
TBresdts ] il accessibility standards to reach a diverse group of
Annual report 2018 users.

Annual report 2018 26 Mar 2019 ... PDF 376.3 KB 25 pages Remuneration report 2018 PDF 2.3 MB 38
pages ... number (7.5 million as previously reported) has been restated to now only include ...

As visitors are increasingly accessing information

through mobile devices, making sure that the mobile
version of the site is responsive and accessible is also
important. Additionally, a well-crafted internal search

> Annual report and accounts 2018

14 MAR 2019

Aviva plc Annual report and accounts ... The Strategic report is only part of the Annual report and
accounts ... Reported COR2 is broadly in line with 2017 for all markets.

aviva-plc-annual-report-and-accounts-2018.pdf (3.13 MB) L

*>fl Climate-related financial disclosure from our 2018 Annual
Report

o RANK

We have reported on climate change in our Annual Report and ... This framework sets out how Aviva

COMPANY

identifies, measures, manages, monitors and reports on the risks to which it is, or could be, ...

climate-related-fi ial-discl iva-plc-201; |-report-and-accounts.pdf (64.86 KB) L

1 Skanska

1 Apnual Report and Accounts 2017

14 MAR 2018

LISTS

Sweden, Europe 500

A
v
|

engine will help visitors quickly access corporate
information.

On average, the score for features and functionali-
ties was 56%, making this section, together with the
homepage, the highest scoring area in the Webrank-
ing season of 2019-2020. Web security is a particu-
larly hot topic, while companies are also pushing for
their websites to run as responsively, accessibly, and
quickly as possible.

FULFILMENT

100%

... for guidelines relating to the Financial Reporting Council’s Digital Reporting and ESMA ... The

France, Europe 500 7%

Strategic report is only part of the Annual report and accounts ... Contents Strategic Report 01 . .
Annual_Report_and_Accounts_2017.pdf (3.67 MB) . 2 V| nC|

Aviva’s internal search

engine is one to be inspired

by. Filled to the brim with 3 Commerzbank

functionality options and
filters, it does an excellent
job of matching external
search engine capabilities.

Germany, Europe 500 7%

comprend?
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TOP PERFORMERS

The top performers are the companies that have
reached the highest score in the 50 criteria.

On the following pages we’ll present the top
performers in the lists for Europe 500, Global 100
and All companies.

IN THIS SECTION
20 Europe 500

21 All companies
22 Global 100
23 Sector by sector

19
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EUROPE 500 RANK COMPANY LISTS SCORE

(out of 100)

For a couple of years now, familiar names

have been placing at the top of the 1 Eni Italy 92.5
Europe 500 list. These include plenty of
Italian companies, followed by Finnish 2 Snam Italy 9.3
and Swedish companies. Eni, Snam, and
Wartsila usually dominate the top three 3 Wartsila Finland 88.7
positions, with their specific placement
varying from year to year. 4 Terna Italy 873
5 Generali Italy 85.8
6 Swedish Match Sweden 834
7 Skanska Sweden 821
8 Valmet Finland 82.0
9 Poste Italiane Italy 81.8
10 Kesko Finland 81.0
CHECK FULL
LIST HERE
FOR EUROPE
500

20
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Top performers

ALL COMPANIES

The all companies list tends to match the
Europe 500 list in terms of placements,
with a couple of companies from the
country lists climbing high. This year is no
different, as we can see Hera Group and
Pirelli placing in the top ten.

or-n
5051

N
=t

oW

S
NZZOT

comprend?

< —
RANK COMPANY MAIN COUNTRY SCORE
(out of 100)

1 Eni ltaly, Europe 500 92.5

2 Snam ltaly, Europe 500 913

3 Hera Group Italy 90.0

4 Wartsild Finland, Europe 500 88.7

5 Terna ltaly, Europe 500 87.3

6 Generali Italy, Europe 500 85.8

7 Pirelli Italy 83.6

8 Swedish Match Sweden, Europe 500 83.4

9 Poste Italiane Sweden, Europe 500 821

10 Valmet Finland, Europe 500 82.0
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GLOBAL 100 RANK COMPANY LISTS SCORE
(out of 100)

Last year, the leader board of the Global
100 list was dominated by German 1 Nestlé Switzerland, Europe 500, Global 100 68.6
companies. Seeing as last year’s top three
have dropped in market cap and didn’t 2 Roche Switzerland, Europe 500, Global 100 64.2
qualify for this list, the top three is now
dominated by the Swiss. 3 Total France, Europe 500, Global 100 61.5

4 BP UK, Europe 500, Global 100 60.5

5 SAP Germany, Europe 500, Global 100 599

6 Allianz Germany, Europe 500, Global 100 58.3

7 Novartis Switzerland, Europe 500, Global 100 575

8 Royal Dutch Shell 1UOK(SThe Netherlands, Europe 500, Global 56,5

9 Novo Nordisk Denmark, Europe 500, Global 100, US 56.1

10 Sanof France, Europe 500, Global 100 55.6
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Top performers

SECTOR BY SECTOR

On top of separating the companies into
lists based on their market listings, we
also classify them by super sectors. We
can spot some interesting trends across
them.

Basic Resources is the sector with the
highest average score, followed by
Chemicals and Ultilities. At the bottom
of this list, we find Technology, Real
Estate, and Financial Services. When
looking at how these sectors performed
per Webranking section, it’s apparent
that the high-scoring ones generally
outscored the bottom of the list in the
three problem sections: About us, IR, and
Sustainability.

RANK

SUPER SECTOR

SCORE

comprend?

(out of 100)
1 Basic Resources 52.4
2 Chemicals 51.0
3 Utilities 509
4 Automobiles & Parts 49.7
5 Construction & Materials 481
6 Oil & Gas 472
7 Insurance 46.7
8 Telecommunications 457
9 Personal & Household Goods 443
10 Food & Beverage 43.5
1 Industrial Goods & Services 41.6
12 Health Care 40.7
13 Travel & Leisure 40.3
14 Media 401
15 Banks 39.3
16 Retail 38.3
17 Technology 36.9
18 Real Estate 36.8
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E WEBRANKING
PORT

The Webranking Report is your road map to a corporate website that
speaks to your stakeholders.

TH
RE

Every year, we ask what jobseekers and the capital market - which
includes analysts, investors, and business journalists - want from a
isted company website. Roughly 500 respondents join us in mapping
out the ideal corporate website and this feedback becomes the basis

for the Webranking criteria.
INTHIS SECTION

25 This is the Webranking
report

25 Why buy the Webranking
report

36 Report Types
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THIS IS THE
WEBRANKING REPORT

Your result in the 100 criteria

The Webranking Report is an online tool featur-

ing 50 core criteria and 50 in-depth criteria. Buying
the report gives you full access to this information

— the Webranking Report allows you to check your
results, view the survey criteria and data, compare
their performance against selected peers, and much
more, with the purpose of helping you improve your
corporate website.

The report shows your improvement areas across the
ten sections detailed above.

In-depth criteria

Each criterion often includes multiple subitems.

This means that those who provide more than the
basic information will be awarded a higher score. For
example, the 50 core criteria consist of 247/ of these
subitems. The criteria and subitems are detailed and
explained in the report - including the importance
stakeholder place in them.

Best practice examples

The Webranking Report is designed for ease of use.
It lists your results for each of the 100 criteria along-
side an explanation on why this is important and what
information is missing or needs to be amended. Core
criteria also include best practice examples, present-
ed with screenshots and relevant links.

And much more

In the Webranking Report, you also get access to
the background data from our surveys, a list of all
the content missing from your website, and results
lists sorted by country and by section. You can also
download your results in as an Excel file to make it
easier for you to work through the improvement
suggestions. A PDF version of the full report is avail-
able if you - or your colleagues - would prefer that
format. Last but not least, you can invite as many
colleagues as you’d like to the report.

WHY BUY THE
WEBRANKING REPORT?

You don’t have to take our word for it. This is what
some of our Webranking clients had to say about it:

“This is a perfect and comprehensive guide for
Corporate websites.”

“Detailed investigation, good to see what peers
are up to.”

“It’s a structured and professional approach to our
most beloved question ‘what do our users want?”

“It is a focused report with concrete advice. ”

comprend?
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REPORT TYPES

PLAN INFORMATION FREE STANDARD PLUS CUSTOM

Criteria and results - Definitions and weight sample Yes Yes Yes
Detailed data from background research surveys - Yes Yes Yes
Best practice examples sample Yes Yes Yes
PDF and Excel versions - Yes Yes Yes
Evaluation of your website - Yes Yes Yes

Benchmark analysis - Your website compared with 3

- Yes Yes Yes
selected peers
Qualitative comparison and extended review - - Yes Yes
Presentation - Video or on location - - Yes Yes

Price - € 6500 € 11500 On demand
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CONTACTS

WWW.COMPREND.COM/WEBRANKING

ARE YOU

READY?

WE ARE.

Helena Wennergren

Head of Research

+46 70 9711210
helena.wennergren(@comprend.com

James Handslip
Managing Director (UK)

+44 20 8089 1583
james.handslip(@comprend.com

John Lovell

Business Manager

+44 20 8089 1574
john.lovell@comprend.com

comprend?
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