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DAGENS AGENDA

- Om foretagswebbplatsen
- De svenska foretagens resultat

- Forvantningar och goda exempel
- Press
- Hallbarhet
- IR och aktieinformation
- Om foretaget
- Karriar

- Vara tips
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-
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UNDERSTANDING
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The right tools
Years of experience
Focused energy

World class support



Jsers first

~eal understanding
Strong messaging
Always deliver
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A big list of things
Brand experience
Legal requirements
User needs
Perception movement
Content to tell stories
Visual identity

Digital design systems
Brand platform

Asset management

Social branding
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WEBRANKING BY COMPREND SEDAN 1997

© Vad vill malgrupperna?
- Kapitalmarknad
- Jobbsokande

Webranking Report 2021-2022

Official Rank ing Official Score

Utilites ~— 10/36

oooooooooooo 59.4
o
UK
See how your score compare to previous years

66666

© Vad presenterar féretagen

- 50 karnkriterier - 250
delkriterier

- 100 svenska webbplatser

- Totalt ca 800 europeiska
webbplatser

Sustainability Reporting



COMPRENDS KAPITALMARKNADSUNDERSOKNING 2021 com p ren d o

FORETAGSWEBBPLATSEN DEN MEST
ANVANDA KALLAN

Vilken information om borsnoterade bolag foljer du i din professionella kapacitet?

FORETAGSWEBBPLATSER 89%
ARSREDOVISNINGAR 87%
Affarsmagasin 82%

Dagliga affarstidningar 82%

Aktiemarknads-press 51%

Yahoo Finance, Google finance etc

SEC Edgar och andra databaser

Oberoende podcasts

30%
30%
30%
29%
29%
21%
18%

Foretagsbloggar
Foretagets sociala medier

Foretagets diskussionsforum

Investerarforum
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SVERIGES RESULTAT VS EUROPE 500

GENOMSNITTLIG POANG: Sverige: 46. 2 Europe 500: 43.6

Startsida Funktionalitet Styrning Rapportering Press

7% 95% 52%
+2% +12% +1%

Hallbarhet Aktien Om oss Karriar
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SVERIGES RESULTAT VS EUROPE 500

Press

Hallbarhet Aktien Om oss Karriar
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MEN INNAN VI GAR IN PA DET...

GRATTIS TILL DE SVENSKA
TOPPBOLAGEN!

1. Swedish Match, 83.6 poang
2. Sandvik, /6.0 poang

3 e Cssity, /4.5 poang
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Top 3
SWEDEN

WEBRANKING
BY COMPREND

2021-2022
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MIT addresses the decarbonizdtion role of

connectivity

‘ Get the story

™
%\ \

HOME > WELCOME TO OUR NEWSROOM

Find the latest news, blog posts, and financial results.

Welcome to our newsroom

Highlights

Ericsson reports third quarter results 2021

Exempel Ericsson

Al netwark opﬂnsfor Belgiuw, Learning from network dat@ to improve experiences

18


https://www.ericsson.com/en/newsroom
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BRA FILTRERINGSMOJLIGHETER

i~
Category

HOME * WELCOME TOOUR NEWSROOM *» LATESTMNEWS

Connected vehicles
Latest news

Subscribe to press releases

Core Network

t
Data and analytics -
| Category v YYYY-MM-DD | YYYY-MM-DD | | Location (2) w Reset
Digital transformation ST e
View all General press releases Regulatory releases Mews

Edge computing

1-90F 4887

ibe to filtered results

OCT 25, 2821 | General press release
Ericsson launches Time-Critical Communication for real-time 5G experiences

» Mew software toolbox will deliver consistent low latency and high reliability in 5G networks

Time-Critical Communication will elevate experiences in use coses such as cloud gaming, AR/VR, and unlock new ones in
remote control, mebility outomation, and industrial contrel

Subscribe to filtered results

& ¥ The new Critical IoT software product can be easily deployed on public and private networks, on any 5G frequency band

available in Frangais, Espaiiol, HAREE, Pycckmi, iy al
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PRESS: KRISKOMMUNIKATION
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COVID-19 PAVERKAN

LT

wedish Match.

Effects from the coronavirus (COVID-19)

While longer-term effects from the pandemic are uncertain, the
negative commercial, operational and financial consequences to
Swedish Match have thus far been limited. On the contrary,
Swedish Match estimates that, similar to the full year 2020, COVID-
1% related changes to consumer demand and purchases have
contributed to increased sales for several of its businesses. For
cigars, while strong consumer demand is estimated to have been
further elevated due to COVID-19, related production constraints
have continued to limit Swedish Match's ability to fully meet the
demand for natural leaf varieties during the first six months of
2021. For the Smokefree product segment, sales and operating
profit during the first six months of 2021 have benefitted from
channel mix effects that have been brought on by COVID-1%
restrictions related to travel.

1A

GRUPPEN

Swedish Match is closely monitoring the current situation including
governmental guidelines and advice from public health authorities
in every country where we operate. We are proactively taking the
steps that we believe are appropriate to MHTE potential impacts
to our employees, our customers and our business, as well as to
society.

comprend°

Covid-19 and our new daily lives

At ICA Gruppen we aim to make every day a little easier. During this past year,
peoples daily lives have been highly impacted by the spread of Covid-1%, and this
includes everyday life for us at ICA.

Since we have an important role in society, we are doing everything we can to make our
stores and pharmacies as safe as possible - both for our customers and for our
employees. The same applies for ICA Bank, which is working to continue delivering
services as usual.

We continue to work Er{:actl'velx to adaet to — and in some cases enhance - the

authorities’ recommendations in our operations.

All decisions grounded in the precautionary principle

Every decision we make is grounded in the precautionary principle in order to protect
. ]
our employees and customers to the greatest extent possible and ensure that our

businesses can continue operating with the least amount of disruption as possible. This

is important for our ability to continue delivering groceries, medicines, and banking and
insurance products to all of society - even in the face of a changed daily life.

Our businesses are to be as safe as possible

We are also doing everything we can to ensure that our stores and pharmacies are as
safe as possible, both for you as a customer and for our employees. We are therefore
continuing to strengthen hygiene measures in stores, pharmacies, in ICA’s offices and in
ICA’s and Apotek Hjdrtat's warehouses, specifically to minimise the risk for spread of
infection. And when you order from us online, your products will be delivered to you
outside your door, out of consideration for you and our employees.

We must continue to help each other in the face of this disruption to our daily lives. We
must take extra care to wash our hands, stay home when we are feeling ill, and support
those around us who, for instance, may need help shopping. We don't know how the

situation will unfold, but we Emmise that we will continue to make gvery cla: as easy as

possible for our customers. Even as daily life has been made a little tougher.
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KRISKOMMUNIKATION
tieto £vry

Crisis managermanlt

An incident or a crisls oocurs when something i threatening people, material or immaterial values. |n crisis situations, effective, imely and
accurate communications has a vital rale in keeping stakeholders up to date on the developments and cutcomes of a crisis and
maintainirg their trust. The failure of crisis communications is the most comman reason why crisis situations escalate. Our general
disclosure policy applies also to cisis situations — we are committed to communicating promptly, openly and honestly in all situations. Cur
crisis communications manual defines communications responsiblliies, tasks and procedures in cisis situations.

Our security and safety organization has established policles and gukdelines regarding security and safety defining roles, responsibiliies
and procedures. In these documents, the company has defined a unified incident management process for ICT related business
contingencies as well as situations related to physical or parsonnel security.

“Our general disclosure policy applies also to crisis
situations — we are committed to communicating
promptly, openly and honestly in all situations. Our crisis
communications manual defines communications
responsibilities, tasks and procedures in crisis situations.”

comprendo

SANDVIE C}\
5.3 Crisls Manageameant

A sustainable business also requires effective and structured incident and crisis
management. To ensure that unexpected events are managed properly, consistenthy

and at the right organizational level within the Sandvik Group, a common approach that
establishes the right capabilities for serious incident and crisis management is needead,

The purpose of the Crisis Management Procedure is to set the minimum reguirement
for how a sericus incident or a crisis are to be managed. Pricrity when a serious incident
has cocurred or in a crisis situation is to minimize harm to people and the ervironment
in line with Sandvik's vision of ‘zero harm' and our Code of Conduct. Once that is
established, we take necessary steps to minimize damage to Sandvik's business
ocperations, safeguard our company brands and business reputation, in order to ensure
awift return to normal activities.

The management teams of all Sandvik entities need to have established routines and
clearly communicate how their organizations are to act in a crisis or when a serious

incident has cceurred and ensure that unexpected events are managed properly,
consistenthy and at the right organizational level within Sandvik. This is further detailed
ir the Crisis Management Procedure.

Key principles of Sandvik's crisis management

T e—

Train, inform and advice
Manage a crisis

22



COMPRENDS KAPITALMARKNADSUNDERSOKNING 2021

DET VIKTIGASTE INOM HALLBARHET

(1=Inte alls viktigt, 5=Valdigt viktigt)

Miljodata 3.73
Code of conduct (aven for leverantorer) 3 71
Anti-korruption 3.70
Hallbarhetsstrateqi 3.64
Miljomal och maluppfylinad 3.54

comprend°
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MILJODATA, MAL OCH UPPFYLLNAD

() Our company Our business Corporate Governance  Sustainability Investors Media Snusand health Career O

.

OUR FOCUS AREAS

For best impact and transparency, our sustainability strategy is
founded on two basic principles - focus and organizational ownership.

Through this strategy, we emphasize five focus areas - Improve public health, Ensure

ethical business practices, Reduce environmental impact, Human rights in our supply

chain, and Equal opportunity — areas where we believe we have the ability to directly or

indirectly influence meaningful outcomes or where adverse developments could have a
negative impact on our businesses.

A X )
06D

Improve public Ensure ethical Reduce Human rights in Equal
health > business environmental our supply opportunity >
practices > impact > chain >

SBTi has approved Swedish Match's GHG Reduction

Our contribution to Targets - SCIENGE

the UN SDGs | BASED
Swedish Match has committed to reduce absolute scope 1, 2 and 3 GHG TARGETS

Nine of the UN SDGs align emissions 41 percent by 2030 and 75 percent by 2050 from a 2017 base

with our sustainability focus year. In 2018, these targets were submitted to the Science Based Targets DRIVING AMBITIOUS CORPORATE CLIMIATE ACTION

areas where we believe we initiative [SBTi)" for an official validation and verified against the SBTi

criteria. Swedish Match is proud to announce that in March 2019, the
targets were approved. This means that SBTi has recognized 24
Swedish Match's targets as being science-based and thus in line with the

can have a meaningful
impact and where we have
tangible commitments and

Anale rAannactad tn tha
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Our websites v Svenska @ Search Q
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Swedish Match.

e e
A

Our company Our business Corporate Governance Sustainability Investors Media Snusand health Career

SUSTAINABILITY

Reduce environmental
- 2020 SUSTAINABILITY
I m pa Ct REPORT

© Sustainability at Swedish Match
© Code of Conduct

Sustainable Tobacco Program . . .
Our goal is to limit our environment

footprint while growing our business. We 2020 GHG EMISSIONS BY
. . SOURCE

are committed to reducing our

greenhouse gas (GHG) emissions and

waste along our value chain from ® Packaging

sourcing to our own operations and i @ oo

continuing through consumer use. .:i:zpmm

Timber

Improve public health

Ensure ethical business

practices @ Erergy and fuel

use

Reduce environmental impact

Human rights in our supply
chain

@ Business travel
@ Waste treatment

Equal opportunity

@ Other
© Sustainability reporting Our commitment
Sustainability FAQ We commit to doing our part in line with the Paris Agreement,
Sustainability contacts supported by science-based targets for our business’ value chain. 2020 WASTE BY TREATMENT

We work continuously and systematically to assess our internal METHOD

processes, increase our efficiency and reduce the impact that we

. @ Recovery, incl
have on the environment. } energy recovery

@ Lengill
@ Recycling
The scope of this focus area is the entire value chain. Hozerious wastc

@ Composting

Our goal

Our goal is to limit our environment footprint while growing our 25

business. We are committed to reducing our greenhouse gas (GHG)
emissions and waste along our value chain from sourcing to our
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(W Ourcompany Our business Corporate Governance Sustainability Investors Media Snusand health Career O

Total energy use 180,284 178,424 176,938
Total energy use per MSEK sales?! 1 13 14
Percent of fossil free energy L9 L (A

1) Figures restated due to refined data collection.

2] Net sales fram product segments in constant currency terms.

Total packaging material (metric tons) 2020 2019 2018
Plastics 7,761 6,357 5,611
Paper 12,560 12,073 12,567
Metalized film 2,105 1,623 672
Metal 770 835 839
Aluminium fitm 17 4£47 1,501
Total packaging material 23,213 21,335 21,090
Total packaging material per MSEK sales’! 1.4 1.5 1.6
Percent change per MSEK sales -7 -7 -10

1] Net sales fram product segments in constant currency terms.

Total waste [metric tons) 2020 2019" 2018"
Non-hazardous waste 25,799 24,895 26,895
Hazardous waste 776 780 588
Total waste 26,575 25,675 27,483
Total waste per MSEK sales? 1.6 1.8 21
Percent change per MSEK sales =12 =14 -1

1] Figures restated due to refined data collection

2] Net sales fram product segments in constant currency terms.

Sustainability tables in XLS format 26




MILJODATA - EN LANGRE TIDSSERIE

es H
ego eSSIty Annual and Sustainability Report 2020
Introduction Share Strategy Business areas Group Corporate governance report Financial statements including notes Essity data
N
Other air emissions
Group companies with significant
Essity — wholly owned companies non-controlling interests Essity Group

2020 2019 2018 2017 2016 2020 2019 2018 2017 2016 2020 2019 2018 2017 2016
NO, as NO,, tons 1,787 1,545 1,753 1,809 1,833 27 27 22 23 25 1814 1572 1,775 1,832 1,858
SQ,, tons 489 563 663 775 752 0 23 13 14 16 489 586 676 789 768
Dust, tons 100 123 M7 122 136 4 5 5 5 5 104 128 122 127 141
CO, biogenic, ktons 493 512 497 477 527 - - - - - 493 512 497 477 527
1) Other air emissions from use of fuel in production facilities include nitrogen oxides and sulfur oxides (NO, and SO,).
3
Air emissions: Science Based Targets, ktons
2020 2019 2018 2017 2016
Scope 1, COse 1,367 1,452 1,453 1,472 1,474
Prior year adjustment” 0 10 12 -1
Scope 2, CO,e? 1,285 1,368 1,383 1,398 1,518
Prior year adjustment”! 31 45 -39 62
1) Acquisitions/divestments, updates of emission factors (location based) according to the GHG protecol
2) Derived from location-based emission factors.
&
Energy and air emissions (Scope 1 and 2)
Group companies with significant
Essity — wholly owned companies non-controlling interests Essity Group
2020 2019 2018 2017 2016 2020 2019 2018 2017 2016 2020 2019 2018 2017 2016
Production, ktons 3,377 3,508 3549 3641 3,626 293 288 282 299 300 3,670 3,796 3,831 3,940 3,926
Energy utilization
Purchased electricity, GWh 3,928 4,098 4,184 4222 4259 303 291 271 269 286 4231 4,389 4,455 4491 4545
Heating/steam
Purchased heating/steam,
GWh 181 257 264 208 207 - - — — - 181 257 264 208 207

comprend°
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DON'T DO THIS
UPPFORANDEKOD AT WORK

- Bor finnas under Hallbarhet, Bolagsstyrning
eller Om oss pd webbplatsen.

- Aven uppforandekod for leverantorer — eller
om samma galler — bor finnas. Om det ar

. fo) ,
Sa m m a b O r d et -Fra m g a . DON'T ACCEPT SHINY GIFTS  DON'T FAVOR FAMILY DON'T SPONSOR THE DON'T DO BRIBES
01 GIFTS & HOSPITALITY 02 CONFLIGT OF INTEREST WRONG THING 04 IMPROPER PAYMENTS

ssssssssssssssssssssssss

- Av alla svarande i Comprends
kapitalmarknadsundersokning 2027:

- 93 % tycker att en uppforandekod ar viktig.

1"

- 90% tycker att en leverantors uppforandekod

ar viktig.
DON'T MEET PUBLIC DON'T SHARE SENSITIVE DON'T COMPETE UNFAIRLY DON'T DO INSIDER
OFFICIALS ALONE INFORMATION 07 FaIR COMPETITION TRADING
05 PUBLIC OFFICIALS 08 COMPANY ASSETS 08 INSIDER TRADING

CODE OF RESPONSIBLE BUSINESS CONDUCT

We take responsible business seriously. So seriously, we
decided to make our global code of ethics and conduct into
a series of playful stories about what you shouldn’t do at
work.

READ MORE

Exempel Telia Company


http://dontdothisatwork.teliacompany.com/

01 GIFTS & HOSPITALITY

We make sure gifts and hospitality always support a clear business objective and are: openly disclosed and accurately
recorded, of reasonable value and appropriate to the nature of the business relationship.

UPPFORANDEKOD

THREE KEY THINGS

- Bor finnas under Hallbarhet, Bolagsstyrning
eller Om oss pd webbplatsen. (1 (2 (3

Mever offer or accept gifts, travel, payment or We always pay our own legitimate business Gifts that you receive may need to be recorded

— A\/en Uppféra ndekOd -Fér |e\/era ntérer — eller Ezz:::-:teaslgyaﬁv;?g;eforafavorabledecision or accommeodation and travel expenses
om samma galler — bor finnas. Om det ar
samma bor det framga.

- Avalla svarande i Comprends DEFINITIONS

kapitalmarknadsundersokning 2027:

A gift is defined as the offering or receiving of goods or services with a market Business entertainment and hospitality, meetings with current or potential
value. A gift becomes a bribe when there is intent to influence business customers and suppliers and stakeholder relations are only appropriate when

_ 9 3 O/O tyc ke l,. att e n U p pfo ra n d e |<Od a r. Vl |<t| g . relationships and decisions ::iif::;\:e;:;a?izii of Responsible Business Conduct, as well as applicable

- 90% tycker att en leverantors uppforandekod
ar viktig.
DO THE RIGHT THING

& WHAT DOES IT MEAN FOR TELIA COMPANY? 4 HOW DO | DO THE RIGHT THING?

We make sure we're doing the right thing by

« Paying all accommedation and travel expenses for employees attending
events relevant to our business

+ Recording and placing all gifts with a market value above USD 50 in the
company gift repository

« Recording all gifts received by employees engaged in a supplier selection
process regardless of the value

Exempel Telia Company


http://dontdothisatwork.teliacompany.com/

COMPRENDS KAPITALMARKNADSUNDERSOKNING 2021

DET VIKTIGASTE INOM IR

(1=Inte alls viktigt, 5=Valdigt viktigt)

Oversikt av finansiella data

4.29

Finansiella mal och maluppfylinad

4.04 resp 4.12

Finansiella utsikter

4.09
KPler 4.09
Strateqi 4.02

comprend°
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WEBRANKING BY COMPREND 2021-2022

FINANSIELLA MAL OCH
UPPFYLLNAD

- 947 anser att finansiell
maluppfylinad ar viktigt.

- 93% anser att finansiella mal ar
viktiga.

- 257% av de svenska foretagen
presenterar mal och
maluppfylinad

Exempel Avanza

Customer satisfaction and employee engagement
create shareholder value over time

With a business model based on growth, customer satisfaction is our number one ultimate target.

Our recipe for success is a customer focused corporate culture that encourages our employees to create innovative
products and offers — that create shareholder value long term. The corporate culture derives its energy from a
willingness to change and create a better future for millions of people.

Targets and outcomes

Customers

Sweden's most satisfied

savers according to

the Swedish Quality Index (SKI)
Shareholders

Market share of at least 15%

of the total net inflow to the Swedish
savings market 2025, R12 months

Market share of 7% 2025

Return on equity of 25-30%

Dividend of at least 70% of the profit for the year

Employees

Employee Net Promoter Score (eNPS)
at least 50, rasied from earlier at least 45

Sustainability

Increased share of capital in sustainable investments

QOutcome 2020

19.0%

5.8%

57%

10%

69

Achieved in 2020 for the eleventh consecutive year

Almost every fifth savings krona ends up on the Avanza platform

Well on track to achieve the target

Highlight profitability and effective management of the balance she
The dividend proposal for 2020 is SEK 0.85 (2.30) per share,

in line with theFSA's recommendation due to the Covid-19 pandemi

The assessment is, there is still room to distribute an additional SE
its recommendation.

Alot of improvements done during the year to make it easier to sav


https://investors.avanza.se/en/ir/considering-investment-avanza/targets-and-outcomes/

FINANSIELLA MAL OCH MALUPPFYLLNAD com prend °

Community Corporate

Our rations Vision Organization Glossal

- Godks® Strqtegy ement Vernance i
Strategy Financial targets Sustainability targets

The Board of ICA Gruppen has adopted the following long-term financial targets for the Group:

Grow faster than the market +

Operating margin of at least 4.5% X

The target level provides room for investments in the business and a return on capital invested, and is at a good
level for the sector. In their business control and follow-up work, the Board and Management Team do not take

into account non-recurring items; these items are therefore excluded from the target.

Outcome 2020
The improved operating profit for ICA Sweden and ICA Real Estate combined enabled the Group to reach its
margin target of 4.5% in 2020. This was possible despite the lower operating profit reported for other operations

after the negative impact of the Covid-19 pandemic.

Outcome financial targets at the end of the previous quarter »

Return on capital employed of 7.5% +
Dividend at least 50% of profit for the year +

32
Net debt/EBITDA <3.0 +

Exempel ICA Gruppen


https://www.icagruppen.se/en/about-ica-gruppen/#!/goals-and-strategy

FINANSIELLA MAL OCH MALUPPFYLLNAD compren d °

Financial targets

ICA Gruppen is one of the Nordic region’s leading retail companies with a clear strategy
for profitable growth. The Group’s financial targets are intended to ensure that ICA
Gruppen provides shareholder value over time and reflect the Group’s focus on the

stable grocery market.

The Board of ICA Gruppen has adopted the following long-term
financial targets for the Group.

Actual R12, 30 June 2021 Long-term

Sweden ©
Baltics ©
Grow faster than the market™ Pharmacy © All markets

EBIT margin excluding
non-recurring items

ROCE*™
Net debt/EBITDA***

Dividend for 2020
(% profit for the year)

The changeover to IFRS 16 impacts EBIT margin, ROCE, Net debt/EBITDA and dividend 33

ratio. Exempel ICA Gruppen


https://www.icagruppen.se/en/about-ica-gruppen/#!/goals-and-strategy

OUTLOOK

TietoEVRY

Financial outlook

A full list of our financial outlooks from 2015 to now

Outlook for 2021

QOutlook published
on 26 October 2021

QOutlook published
on 20 July 2021

Qutlook published
on 29 April 2021

TietoEVRY expects its organic) growth to be -1% to +2%2) (revenue in 2020: EUR 2 786.4 million). The company estimates its full-year adjusted
operating margin (adjusted EBITAY? to increase to 13—14% (12.7% in 2020).

1) Adjusted for currency effects, acquisitions and divestments
2) High dependency on the Covid-19 pandemic development. Assuming normal business environment from the third quarter of 2021
3) Adjusted EBITA is fully comparable with the previous definition of adjusted EBIT. According fo both definitions, amortization of acquisition-related intangible assetls, resiructuring

costs, capital gainslosses, impairment charges and other items affecting comparability are excluded — whereas amortization of other intangible assets is included.

TietoEVRY expects its organic) growth to be -1% to +2%2 (revenue in 2020: EUR 2 786.4 million). The company estimates its full-year adjusted
operating margin (adjusted EB!TA)a) to increase to 13—14% (12.7% in 2020).

1) Adjusted for currency effects, acquisitions and divestments
2) High dependency on the Covid-19 pandemic development. Assuming normal business environment from the third quarter of 2021.
3) Adjusted EBITA is fully comparable with the previous definition of adjusted EBIT. According fo both definitions, amortization of acquisition-related intangible assets, restructuring

costs, capital gainslosses, impairment charges and other items affecfing comparability are excluded — whereas amortization of other intangible assets is included.

TietoEVRY expects its organ‘rc” growth to be -1% to +2%2) (revenue in 2020: EUR 2 786.4 million). The company estimates its full-year adjusted
operating margin (adjusted EBETA)3) fo increase to 13-14% (12.7% in 2020).

1) Adjusted for currency effects, acquisitions and divestments
2) High dependency on the Covid-19 pandemic development. Assuming normal business environment from the third quarter of 2021
3) Adjusted EBITA is fully comparable with the previous definition of adjusted EBIT According fo both definitions, amortization of acquisition-related intangible assets, restructuring

costs, capital gainsfosses, impairment charges and other iterns affecting comparability are excluded — whereas amortization of other intangible assefs is included.

Exempel TietyEvry

comprend°
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https://www.tietoevry.com/en/investor-relations/investing-in-tietoEVRY/financial-outlook/

RISKER comprend°

Contact | Q |

I”I-Indutrade About Indutrade Our Companies Entrepreneurs Investors & Media Sustainability

RISK AND RISK MANAGEMENT

Indutrade is exposed to a number of risks that could have a more or less
significant impact on the Group. The risks are generally defined as factors
affecting Indutrade’s ability to achieve set objectives.

Indutrade works continuously with assessment and evaluation of the risks that the
Group is exposed to and could be exposed to. Many of the risks described here could
affect the Company both positively and negatively. This means that in the event of a
favourable risk development or if the Company is successful in mitigating the risk
through its risk management activities, its goal achievement may be better than
anticipated. In such way, risks also entail opportunities for Indutrade. Examples of this
are the business climate, customer behaviours and variations in market prices.

At year-end 2020 Indutrade conducted business through more than 200 companies in
30 countries on six continents. This diversification of risk along with a large number of
customers in a wide range of industries and a large number of suppliers in various
technology areas limits the business risks.

CHANGES IN THE ECONOMY +

35

Exempel Indutrade
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Contact | Q |

Iﬂrlndutrade About Indutrade Our Companies Entrepreneurs Investors & Media Sustainability

FUNDING RISK -

Risk:
Funding risk is the risk that funding of the Group’s capital requirement will be
impeded, rendered impossible or become much more costly.

Risk management:
To mitigate funding risk, the Group strives to maintain a balanced maturity
structure, a good liquidity reserve, and diversified borrowing.

This creates a preparedness to take necessary alternative actions to raise capital,
should this be necessary. Indutrade manages the Group's funding needs centrally.

Essentially all external funding is conducted by the Parent Company, which then
funds the Group’s subsidiaries in local currency.

INTEREST RATE RISK +
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Products & Services

Investors

Careers

News & Media

PURPOSE AND STRATEGIC OBJECTIVES

Our purpose

We make the shift — advancing the world through engineering
We are forward thinkers, driven by our passion to continuously innovate smarter solutions and

enable important shifts.

Qur role is clear — through every action, every day, we make the shift and advance the world

through engineering.

FIND OUT MORE

Strategic objectives

Sanavik will grow by focusing on six strategic areas. We have defined targets for 2025 in each
of them to ensure transparency and follow-through.

| v Shift to growth

== - Digital shift

v Sustainability shift

lﬂl v Crstomer's first choice

Stories Q_ Search

k-

SHIFT TO GROWTH

—_—

= &
: BTOMERFogy

DIGITAL

SHIFT

WE MAKE
THE SHIFT

Advar
thou

Video: Our strategy 2025 &
Let us guide you through the strategy for

Sandvik.
L \ g ;
OUR CORE VALUES

comprend?
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OM FORETAGET

Korta fakta om foretaget
Affarsomraden
Produkter/tjanster

Affarsmodell

3.90 3.95 4.00 4.05 410 4.15 4.20



KORTA FAKTA

THE SAAB SHARE. SEK

242.0

SAAB B - Change -0.90 (-0.37%) 2021-10-

2710:09 CET

"We are convinced
that high ethical
standards and
responsibility in our
operations are also
critical to long-term
profitability.”

Micael Johansson, President & CEO

Quick facts

JOB OPPORTUNITIES

359

Job Opportunities

NUMBER OF EMPLOYEES IN THE WORLD

17,822

2020

BACKLOG AT YEAR-END 2020

Siop 816

SALES IN 2020

89 431

Exempel Saab

comprend°
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AFFARSMODELL

E] Electrolux ‘ Group About Sustainability Investor Relations Corporate Governance Career Newsroom History Contact

© Electrolux B 198.25 SEK -005 (-003%) Svenska Q

Business Model for Outstanding
Consumer Experiences

Taste, Care &

Wellbeing
Innovation

Qutstanding EReea
A Consumer .
Products with Experiences Ownership &

Preferred Quality
Partners Experiences

Branded Star

Operational Excellence

Talent, Teamship & Continuous Improvement
Emerging Markets Digital Sustainable
Acceleration Transformation Development

To achieve our purpose and drive profitable growth, Electrolux uses a business model| which focuses on

creating outstanding consumer experiences. This is supported by a strong foundation of Operational

Excellence and Talent & Teamship, as well as three important transformational drivers.
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COMPRENDS KARRIARUNDERSOKNING 2021

VIKTIGASTE KARRIARINFORMATIONEN

(1=Inte alls viktigt, 5=Valdigt viktigt)

a Information om hur det ar att arbeta pa foretaget

3.64
Information om vilka platser foretaget finns pad 353
Information om oppna ansokningar 354
Forklaring av rekryteringsprocessen 351
Foretagets kultur och varderingar 3.50

comprend°
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MOJLIGHET TILL DISTANSARBETE

Hur viktigt ar det att en potentiell arbetsgivare informerar om mdjligheten att arbeta
hemifran?
35%

30%

25%

20%
15%
10%

5%

26%
13%

Valdigt viktigt (5) Viktigt (4) Ganska viktigt (3) Lite viktigt (2) Inte viktigt (1) 42
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FORETAGENS INFORMATION OM DISTANSARBETE

Sverige Furopa

m Inkluderar information om distansarbete m Inkluderar information om distansarbete

m Inkluderar inte information om distansarbete m Inkluderar inte information om distansarbete
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Careers » Work Life Balance

Striking the right balance between well-being and motivation
L]
Work Life Balance

Volvo Group is made up of a palette of unique individuals, each with their own interests, motivations, and life stories. They are passionate about what they do, at work and
outside work. Based on our value of trust and our belief that we are at our best when we can be our whole true self at work, we offer an environment where everyone can
find a healthy work life balance that works for them.

Everyone’s work life balance equation
is different

That is why we believe that in addition to company programs, a good
communication and a trusting relationship with one’s manager is the base to find
the right work life balance that accommodates all the needs of each individual.

Creating a healthy work culture starts with the basics — respecting people’s free
time. This translates into behavioral agreements that some teams decide together
to suit their needs and preferences in a highly connected world — for instance not

sending out emails over the weekend.

Flexible work arrangements come in many shapes

Our benefits programs are many and very diverse across our different entities and hundreds of sites. Depending on where they work, our employees may benefit from
flexible working hours, parental, study or sabbatical leave, paid time off on specific occasions, special training or support needed to complete a job. Our company policies
on matters such as home working align to the needs of our business operations, the location of our premises or even the country legislation and always strive to optimize

our employees’ time and reduce our footprint from commuting.

Services available on our campuses are also specific to each location. They include health, sport coaching or organic food markets in one place, child care or concierge
office in another. Our flexible work arrangement aim to make the day to day routine of our employees easier so they can get more out of life.

Exempel Volvo

comprend°
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COMPRENDS KARRIARUNDERSOKNING 2021

SIDOR OM KARRIAR OCH OM FORETAGET
MEST BESOKTA

Nar du ska bedoma en potentiell arbetsgivare, hur ofta beséker du féljande sidor?

comprend°

Genomsnitt

Karriar - 7% 30% 34% 24 3,65

Om foretaget

. 8% 33% 349, 229, 3,62

Hallbarhet - 17% 37% 25% 14% 3,24
Bolagsstyrning - 19% 33% 29% 13% 3,25
Finansiella rapporter - 20% 38% 22% 3,06
Press/Media [N 7% 35% 33% 3,32
Investerarrelationer - 22% 35% 22% 3,02
Aktieinformation  |RNNIANIN 20% 40% 20% 2,96
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
m Aldrig (1) Séllan (2) Ibland (3) Ofta (4) mAlltid (5) 45
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FORETAGSWEBBPLATSER OCH LINKEDIN MEST
TROVARDIGA

Hur mycket litar du pa ett foretags féljande kommunikationskanaler? Genomsnitt
Foretagswebbplatsen 10% 25% 30% 3,66
LinkedIn 9% 27% 32% 348
Instagram 13% 38% 26% 3,18
Facebook 15% 35% 26% 31
YouTube 18% 33% 22% 2,69
Twitter 16% 31% 26% 2,95

0% 10% 20% 30% 40% S50% 60% 70% 80% 90% 100%
46

W Litar inte alls pa (1) Litar lite pa (2) = Litar pa till viss del (3)  Litar mycket pa (4) M Litar fullstandigt pa (5)



comprend°

TRE TIPS!

1 Lyft ut innehallet fran arsredovisningen till webbplatsen

Gor illustrationer i html — eller komplettera dtminstone
med text.

3 Kontrollera att ni uppfyller checklistan.

47
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CHECKLISTA

Z Finansiella mdl och maluppfylinad

Z Finansiell outlook

7 Affarsmodell

ﬁ Miljodata, mal och maluppfylinad

Z Pressarkiv med kategorier

48

Z Hur det ar att arbeta pa foretaget
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TACK FOR OSS!
FRAGOR?

Valkomna att hora av er for en demo av Webranking-rapporten!

www.comprend.com/webranking



http://www.comprend.com/webranking
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